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Crown flour mill nigeria

Crown Flour Mills/OLAM to start cultivating grain wheat - by Gbenga Akinfenwa/Guardian The Nigerian wheat milling industry has the potential to create more than 10 million jobs in the value chain. Anurag Shukla, Managing Director, Olam Grain, Nigeria, revealed this during the Crown Atta
Mills Customers Forum Gala night in Abuja, saying that the flour milling industry is a business that can provide employment, adding that Olam Grain subsidiary Crown Atta Mills plans to venture into wheat cultivation as part of its backward integration drive. Highlighting opportunities in the
Nigerian wheat milling industry, Shukla said wheat cultivation is something that has been close to the company's hearts since it started 30 years ago. He said the company is currently working with the Wheat Farmers Association and the federal government to boost commodity production in
the country. This is one of our origin centre areas because we believe that Nigeria can develop wheat, particularly in the northern region. The company has been expanding its footprint in the flour milling industry since 2010 when it first acquired Crown Flour Mills. With the recent Dangote
flour acquisition proposal, the company will emerge the largest flour miller operator in the country. In his welcome address, Vice President-Commercial, Crown Atta Mills, Bolji Enifoz, said the event was meant to celebrate the company's annual awards for all its customers across the country.
He said Crown Dough is a full customer-centric compliance company, noting that the company will launch a loyalty club for its customers across the country. We will ensure that we support our customers individually to ensure that they keep growing more than their competitors. Abuja
Chapter, President of the Association of Master Bakers and Caterers of Nigeria, Ishaq Abdul Rahim said the company's excellent marketing strategy has continued sales for its products compared to other competitors. Crown dough is a unique way of marketing unlike its competitors. Rahim
said the strategy is excellent and he is increasing his customer base. Similarly, Medini Sanusi of the Opemi bakery industry in Lagos, who was one of the dealers identified by the award, commended the company for the awards initiative. Photo caption: Anurag Shukla (left), managing
director/senior vice president of Crown Flour Mill Ltd. Commercial Director/VP, Olam Nigeria Limited, Bolji Enifouse; Head of Operations, Nigeria and West Africa, Crown Flour Mill, Sanjeev Goel; head with ISO TS 22002-1:2009 FSSC 22000, Operational Excellence, Olam Nigeria Ltd.,
Yinka Sobhola, and General Manager, Operations, Olam Nigeria Ltd., Alok Khartor; ISO 9001; Recent 2015 certificates by Bureau Veritas. &lt;br&gt; Crown Flour Mills Nigeria Ltd operates a wheat mill. It produces flour for Lebanese bread oregano pizza; And suzy for pasta and Lebanese
sweets. The company also provides nezme, brown and special flour for the bakery. It serves customers in Lebanon. The company was founded in 1952 and is based in Lagos, Nigeria. As of January 2010, Crown Atta Mills operated as a subsidiary of Nigeria Limited Olam International
Limited. Page 2 As the world's largest food and beverage company we are inspired by a simple objective: enhancing the quality of life and contributing to a healthy future. To deliver on this, we serve with passion, with a sense of excellence, offering products and services for all stages of life,
every moment of the day, helping people care for themselves and their families. Our culture is based on values inherent in our respect: respect for ourselves, respect for others, respect for diversity and respect for the future. We can trace its origins in 1866, when the first European
condensed milk factory was opened in Cham, Switzerland by the Anglo-Swiss condensed milk company. A year later, Henry Nestle, a trained pharmacist, launched one of the world's first prepared infant cereal 'Farine Lacty' in Wewe, Switzerland. Today, we employ about 328,000 people
and factory or operate in almost every country in the world. With our headquarters still based in the Swiss city of Veve, we had sales of CHF 89.5 billion in 2016. Our portfolio includes almost every food and beverage category – offering products and services for all stages of life, every
moment of the day, helping people take care of themselves and their families. Page 3 Guinness is an Irish dry stout that originated in 1759 at Arthur Guinness's Brewery in St James's Gate, Dublin, Ireland. It is one of the most successful beer brands worldwide, brewed in nearly 50
countries and available in more than 120. The company moved its headquarters to London at the beginning of the Anglo-Irish trade war in 1932. In 1997, Guinness Plc merged with Grand Metropolitan to create multinational alcoholic beverage maker Diageo. Guinness Nigeria is a
prestigious African company, which traces its roots back to the early 19th century when Guinness was first exported to Africa. It is renowned for its brands of unmatched quality, but also as a company that believes in enriching the communities within which it operates, through active
participation in the investment and positive development of society. This is the company through which Diageo sells Guinness, Harp and Malta in Nigeria. Page 4 Peugeot is a French automotive manufacturer, part of the group PSA. The family business was established in 1810 before the
current Peugeot company, and coffee mills and bicycles were built. On November 20, 1858, Emil Peugeot applied for the Lion trademark. Armand Peugeot built the company's first car, an incredible steam tricycle, in collaboration with Leon Serpollet in 1889; This was followed in 1890 by an
internal combustion car with a Panhard-Daimler engine. Armand Peugeot founded due to family discord Societ des Automobiles Peugeot in 1896. The Peugeot company and family are originally from Sothooks, France. Peugeot retains a large manufacturing plant and peugeot museum
there. In February 2014, shareholders agreed on a recapitalisation plan, In which Dongfeng Motors and the French government bought a 14% stake in each company page 5 P&amp;G, consumers around the world work with one of the reliable portfolios, quality, always®, Ambi Pur, ®
Ariel®, Bounty®, Charmin, ®, Crest®, Don®, Downey®,® Fairy, Leadership brands including Fairy, Febreze®, Benefits®, ®® ®,® Head and Shoulders, ®, Lenore®, Pumpers®, Pantene® SK-II®, Tidal®, Vicks®, and Whisper® The P&amp;G community includes operations in about 70
countries around the world. Please visit for the latest news and information about P&G and its brands. Or go to www.PGCareers.com to learn more about careers in P&amp;G Page 6 LG Electronics Inc. is a multinational electronics company in South Korea headquartered in Yeuido-Dong,
Seoul, South Korea and is part of LG Corporation, which employs 82,000 people working in 119 local subsidiaries worldwide. LG comprises four business units: Home Entertainment, Mobile Communications, Home Appliances and Air Solutions, and Vehicle Components, along with Starian
India as its main production vendor for refrigeration and washing machines in the Indian sub-continent. Since 2008, LG Electronics is the world's second-largest television manufacturer Page 7 PepsiCo is a global food and beverage leader comprising 22 brands that generate more than $1
billion in annual retail sales. Our core businesses – Quaker, Tropicana, Gettored, Frito-Le and Pepsi-Cola – make up hundreds of pleasant foods and beverages that are loved around the world. We are focusing on providing sustainable long-term development, leaving a positive impression
on society and the environment - which we call performance with purpose. Our focus is in transforming our portfolio and offering healthier options while making our food system more sustainable and communities more prosperous. In doing so we believe that we will pave the way for the
future development of PepsiCo and help others thrive. At PepsiCo, we believe our continued success depends on a diverse workforce and inclusive culture. Our teams reflect the diversity of our communities and consumers. And inclusion is a way of life. In an ever-changing environment, we
know that creativity from individuals with different backgrounds and experiences is important. Page 8 Kimberly-Clark makes it mandatory for a better life with well-known brands that matter every day— home, school, work and on the go. During our 144 years, we have challenged the
conventional wisdom to innovate products that better meet the needs of consumers. We've created new categories with top brands like Klynex®, and redefined categories with Huggies® and U by Cotex®. While our $18+ billion Growing global trade, help us build Through collaborative
teams that push boundaries and engaging experiences and endless opportunities to work with some of the world's most recognized brands. Our 43,000 employees are changing the world for the better, too, generously giving back to communities and causes around the world. If innovative
thinking and a passion for winning inspire you, come to unleash your power in Kimberly-Clark. Page 9 On any given day, two billion people use Unilever products to look good, feel good and get out of life. With more than 400 brands focused on health and well-being, no company touches
the lives of so many people in so many different ways. Our portfolio ranges from nutritionally balanced foods to indulgent ice creams, affordable soaps, luxurious shampoos and everyday home care products. We produce the world's leading brands including Lipton, Knorr, Dove, Axe,
Hellman and Omo with reliable local names like Blue Band, Purit and Suave. For us, sustainability is an integral part of how we trade. With 7 billion people on our planet, Earth's resources can be strained. That means sustainable development is the only acceptable model of growth for our
business. The Unilever Sustainable Living Plan determines how to distinguish our growth from our environmental impact, while at the same time increasing our positive social impact. Our plan has three big goals that will enable us by 2020: - help more than a billion people improve their
health and well-being. - Halve the environmental footprint of our products. - Source of our agricultural raw materials 100% permanently and enhances people's livelihood in our value chain. We believe that as a business we have a responsibility for consumers and the communities in which
we have a presence. Around the world we invest in local economies and develop the skills of people inside and outside Unilever. And through our business and brands, we run several programs to promote sanitation, nutrition, empowerment and environmental awareness. Page 10 Sanofi is
a global life sciences company committed to improving access to health care and supporting those we serve in the continuum of care. From prevention to treatment, Sanofi transforms scientific innovation into health solutions, human vaccines, rare diseases, multiple sclerosis, oncology,
immunology, infectious diseases, diabetes and cardiovascular solutions and consumer healthcare. More than 110,000 people in Sanofi are dedicated to making a difference on patients' daily lives, wherever they live and enabling them to enjoy a healthier life. Page 11 Reckitt Benckiser
Group Plc (RB) is a British multinational consumer goods company headquartered in Slough, England. It is a producer of health, hygiene and household products. It was formed in 1999 by the merger of Britain-based Reckitt & Coleman Plc and Netherlands-based Benckiser NV. RB brands
antiseptic brand Dettol, sore throat drug Hair removal brands include Weit, Immune. Complementary Airborne, Indigestion Measure Gaviscon, Baby Food Brand Mead Johnson, Air Freshener Air Wick, Calgon, Clearasil, Cilic Bang, Durex, Lysol, Mycil and Vanish. RB is listed on the London
Stock Exchange and is a component of the FTSE 100 Index. Page 12 Cadbury is a leading global confectionery company with an excellent portfolio of chocolate, gum and candy brands. We make brands people love - brands like Cadbury, Trident, Stimorol, Carambar, V6 and Hall. We have
expanded our business around the world by a program of organic and acquisition-led development. On May 7, 2008, the separation of our confectionery and U.S. beverages business was completed creating Cadbury Plc with a vision to be the world's largest and best confectionery
company. Company.
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